


Who we are …

Corporate Mission

� AllMedia Inc. specializes in providing targeted media for 
measurable results.   

� Our Account Teams provide email, postal and telemarketing 
prospect lists to marketers around the world.  

� Our mission is to provide strategic and thoughtful media � Our mission is to provide strategic and thoughtful media 
recommendations and skillful services to all our clients, 
large and small.
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Who we are… 

Corporate Ownership

� AllMedia Inc. is independently owned and operated, not part 
of a list compiler or aggregator.  We are a true third-party 
broker. We do not have a “house” product.  

� The media recommendations we make are impartial and � The media recommendations we make are impartial and 
based on our experience and our desire to 
generate positive results for our clients.
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Who we are… 

Team Leadership

� Laura McClendon founded AllMedia in 1981 as a broker of postal mailing lists and 
broadened its offerings over the years to include email lists, email deployment 
services, telemarketing lists, insert media, data appending, data modeling, and 
other marketing services. 

� Rick Becker joined AllMedia in 1983 and is responsible for major accounts in the � Rick Becker joined AllMedia in 1983 and is responsible for major accounts in the 
medical, pharmaceutical, automotive, and financial services industries.

� Mary Loeffler joined AllMedia in 1988 and specializes in consumer publishing, 
financial services, models and inserts.

� David Lusk joined AllMedia in 1997 and specializes in fundraising, education, 
business-to-business, and consumer niche markets, via direct mail and email 
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Who we are… 

Experience

� Each of our Account Teams is headed up by a senior 
consultant with an average of over 26 years in direct 
marketing.

� Our support staffers have an average tenure of nearly 10 � Our support staffers have an average tenure of nearly 10 
years with us, so we offer a level of continuity and 
institutional memory that is unparalleled in our industry.

5



Who we are… 

Email Expertise

� AllMedia Inc. has provided email media and email 
facilitation services since 2000.

� We are experienced in working with CAN-SPAM 
requirements, PURLs, pincoding, unique identifier coding, 
domain suppression, opt-out suppression, split creatives, domain suppression, opt-out suppression, split creatives, 
subject line testing, personalization, opt-out management, 
email address append, email deployment, multi-channel 
campaigns, matchbacks, email purchase, email licensing 
and custom compilation.

� We bring value to our clients through pricing negotiations to 
reduce costs for selects, minimums, follow-up broadcasts 
and multi-channel media buys.
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Who we are… 

Industry Association Memberships

� AllMedia is a member of these industry groups:

– Direct Marketing Association

– American Advertising Federation/Dallas 

– DFW Interactive Marketing Association– DFW Interactive Marketing Association

– Dallas Better Business Bureau
� A+ Rating

� Number of Complaints = 0
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Partial Client Listing
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Partial Client Listing

Advertising Agencies

Anderson DM
Ascend Marketing
Carton Donofrio Partners
Colle+McVoy
Communique Inc.
Epsilon

OgilvyAction
Protocol Direct Marketing
RAPP
Second Melody
Slingshot
Strong Advertising
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Epsilon
Heinrich Marketing
HF Direct
Hill & Knowlton
JWT/Ogilvy
Ketchum
Martin Advertising
MB2 – Miles Brinson Brown
Miles Media
Octagon

Strong Advertising
Weber Shandwick
We



Partial Client Listing

Automotive

Bavarian Autosport Catalog
Chrysler
General Motors
Harley Davidson Motorcycles
Various dealers
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Partial Client Listing

Banking/Financial Services/Insurance

Anchor Bank
Block and Company
City National Bank
Fifth Third Bank
Humana Inc.
Key Bank
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Key Bank
State Farm
TIAA-CREF Tuition Financing
Webster Bank
Washington Mutual
Wellpoint



American Chemical Society
American Planning Association
AT&T
Caliper Corporation
Cartes
Crain Communications

GoDaddy.com
Harvard Business Review
IntertechPira
MIT Press
Novell
Purolator

Partial Client Listing

Business -to-Business

Crain Communications
CSC Publishing-Powder & Bulk Engineering
Dell Computer
Ebsco Reception Room Subscription Services
Exxon-Mobil
Financial Times
Florida Trend Magazine
Gulf Coast Business Review
Genetic Engineering & Biotechnology News
GloboForce

Purolator
Robotic Industries Asso.
Summit Publishing
United Soybean Board
VMWare
Wall Street Journal
Xerox
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Ashley Furniture
AT&T
The Clorox Company
Cochlear America
Cox Cable
Executive Traveler Magazine

Perillo Tours
Portico Magazine
StarPower
State Farm Insurance
Thicket Magazine
The Greenbriar

Partial Client Listing

Consumer

Executive Traveler Magazine
Flower Magazine
Four Seasons Private Residences
Global Traveler Magazine
Kimberly Clark Corporation
Lifelock
Morton Salt
New England Country Foods
Oxmoor House (Div. of Time Warner)
Panasonic

The Greenbriar
The SCOOTER Store
Toll Brothers
Williamson Dickie
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A.T. Still University
Acton School of Business                                                                                   
Aurora University
Bethel University
Columbia College - Missouri
Davenport University
Drexel Online Learning

Partial Client Listing

Education

Drexel Online Learning
Duke University – Fuqua School of Business
Harvard Business Review
Immaculata University
Johns Hopkins University
Learning Seed Company
MIT – Massachusetts Institute of Technology
New York Institute of Technology
Notre Dame College
Northern Arizona University
Regent University
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Rider University
St. Georges University
UCLA School of Public Health
University of California, Berkeley
University of California, Irvine
University of California, Santa Clara
University of Cincinnati

Partial Client Listing

Education continued

University of Cincinnati
University of Georgia
University of Illinois
University of Houston
University of Kentucky
University of Las Vegas
University of Minnesota
World Affairs Council of Houston
University of Notre Dame
University of the Arts, London
University of Utah
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Autism Society of America
Delta Rescue
Humane Society of Greater Kansas City
Indianapolis Zoo
Lutheran Immigration & Refugee Svrs
MD Anderson Cancer Center

Partial Client Listing

Fundraising & Faith -Based Initiatives

MD Anderson Cancer Center
Mission Messiah
Outreach International
Phil Waldrep Ministries
The Scripps Research Institute
United Way
University of Utah – Health Sciences
Visiting Nurse Association
Wycliffe Bible Translators

16



American Medical Association
APIC
Blue Cross Blue Shield of Arizona
CDPHP
Center for Disease Control - Atlanta
Crozer -Chester Medical Center

Partial Client Listing

Medical & Healthcare

Crozer -Chester Medical Center
Covance
Humana
Genetic Engineering & Biotechnology News
Kaiser Permanente
Massachusetts Medical Society
Medical City Dallas
Texas Health Resources
United BioSource Corporation
University of North Texas Health Sciences Center

17



What makes us different? 

Experience by the Numbers
32: Number of years in business under original ownershi p

26: Average years of industry tenure of our sales staff

10: Average years of industry tenure of our support sta ff

10: Number of years in the email marketing world

26: Number of years we’ve been a BBB member (A+ rating)
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26: Number of years we’ve been a BBB member (A+ rating)

0: Number of complaints lodged with the BBB



�
AllMedia Capabilities
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AllMedia Capabilities

Direct Mail Lists
� AllMedia has access to over 10,000 different B2B, B2I or 

B2C postal lists, and we have the ability to research and 
analyze these lists to find the audience segments most 
appropriate for your offer.  We provide recommendations in 
spreadsheet format, detailing audience segments available, 
pricing for obtaining each segment, and order requirements 
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pricing for obtaining each segment, and order requirements 
for production and processing.

� Segmentation is available based on consumer demographics 
such as age, income, gender, presence of children, 
age/gender of children, mortgage information, length of 
residence, geography, and numerous other selects.



AllMedia Capabilities

Direct Mail Lists continued

� Special consumer segments are available as well, such as 
product purchasing history, brand use or affiliation, and 
ailment sufferer categories identified within the household.

� Business segmentation is available by title or job function, 
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� Business segmentation is available by title or job function, 
SIC/NAICS code or industry description, employee size, 
sales volume, or geography



AllMedia Capabilities

Merge/Purge & Data Hygiene Services

� When mailing to multiple prospect lists, or mailing to a mix 
of prospect and house data, we can help clients standardize 
the address data and remove duplicate addresses to 
prevent spoilage and assure the best mail delivery rates 
possible via our merge/purge services.
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possible via our merge/purge services.

� In addition, we can also provide list hygiene services, 
including NCOALink, CASS certification, LACS and DSF2 
processing, DMA Mail Preference removal, and Deceased 
Name Suppression 



AllMedia Capabilities 

Insert Media

� Insert media can include statement stuffers, package 
inserts, co-op mailings, bind-ins, blow-ins, ride-alongs and 
more.  AllMedia will research the various options and put 
together a recommendation that suits your client’s needs.  
We will present our ideas in spreadsheet format, including 
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We will present our ideas in spreadsheet format, including 
volume and date availability, costs, restrictions and 
requirements related to size and weight of inserts.



AllMedia Capabilities 

Email List Rental & Purchase

� Based on your campaign requirements, we will research the 
various B2B, B2I or B2C email lists that are available and 
put together a recommendation of those that best suit your 
client’s needs.  
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� Most of the exact same consumer and business segments 
available for direct mail data can be selected for email lists, 
for either rental or purchase.



AllMedia Capabilities 

Email Append

� Why Email Append? Per the DMA, email marketing has a 
$40 ROI for every $1 spent.  This is especially true for 
internal email correspondence between the client and their 
active customers
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� Appended email data can become an additional channel 
added to your customer’s database or prospect file, and 
through our various data append providers, we have the 
ability to append consumer or business email data to help 
improve your client’s bottom line.



AllMedia Capabilities 

Email Deployment

� Purchasing consumer or business email data is easy, but 
using the data can be challenging as many CRM programs 
do not allow any 3rd party data to be uploaded.
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� Clients needing a professional sending service for email 
broadcasts to their customers or prospects can turn to 
AllMedia to provide this service, which includes 
personalization, sophisticated tracking, and opt-out and 
bounce management.



AllMedia Capabilities 

Custom Built Email & Postal Lists

� Sometime the list your client is looking for may not even 
exist. If you are looking for a very specific audience 
segment and we are unable to locate a list that targets that 
audience, we have established relationships with trusted 
resources that can build a custom list just for your 
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resources that can build a custom list just for your 
campaign. 



AllMedia Capabilities 

Online “Niche” Ad Placement

� It’s a proven fact that targeted online ad placements out-
perform generic ad placements. Let us utilize our 
experience in target marketing to put together a 
recommendation of “Niche” online ad placement ideas for 
your client.
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your client.



AllMedia Capabilities 

Lead Generation/Pay Per Click Marketing

� Various online networks offer customized lead generation 
opportunities, where you pay for consumers or business 
contacts that have specifically indicated an interest in your 
products or services on a cost per lead (CPL) basis.
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� Leads can be prescreened or filtered based on many of the 
same demographic or segmentation selects used for direct 
mail or email lists.



AllMedia Capabilities 

Custom Built Regression & Good Customer 
Match Models

� Large scale marketers frequently have to build models to 
help them find segments of lists that will respond well to 
their offers. 
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� Based on many years of work with publishers, catalogers, 
and financial services companies, we have standing 
relationships with all of the major modeling and data 
analysis providers to help you find the right customers.



AllMedia Capabilities 

International List Services

� We work with USA clients who mail or email worldwide and 
overseas companies that want to reach out to the USA for 
business purposes.  In addition to providing the lists, we can 
recommend and coordinate specialized data processing 
services necessary for international mailings.
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services necessary for international mailings.



� So…what makes us 
different you ask?
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What makes us different? 

Independently Owned and Agenda Free

� What this means for you is that the ideas and suggestions 
we make are impartial, and based solely on our experience.  
We do not have a “house” product we sell, nor are we 
owned by a larger company who encourages us to sell their 
products over others.  We have no hidden agenda.  Our 
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products over others.  We have no hidden agenda.  Our 
entire motivation is to provide you with products and 
services that we feel will keep you wanting to come back 
and work with us for years to come.



How to contact us…

AllMedia Inc. contact information

� Contact AllMedia today for your custom list and marketing 
services recommendation.

� Put us to the test!  What marketing challenge can we help 
you solve? 

5601 Democracy Drive 

Suite 255

Plano, TX 75024

Ph:  469-467-9100 / 800-466-4061

mailto:brokerage@allmediainc.com
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